


EMILY FOX
Emily.r.fox@hotmail.com | 845-558-1053 | LinkedIn | GitHub

PROFESSIONAL SUMMARY:
Email Marketing Manager with a proven track record of developing and executing impactful campaigns that drive customer engagement and measurable business growth. Expertise in managing all aspects of email marketing, including strategy, design, and deployment, with strong proficiency in HTML, CSS, and data-driven personalization techniques. Skilled in leading cross-functional teams to optimize workflows, implement dynamic content strategies, and enhance deliverability for maximum ROI. Adept at analyzing campaign performance metrics to inform continuous improvements and align marketing initiatives with strategic goals. Committed to innovation and delivering scalable, results-oriented email marketing solutions.

SKILLS:
Development Tools: HTML, CSS, Responsive Design, SQL 
Digital Marketing: Campaign Management, Web Analytics, Customer Engagement
Management: Team Management, Cross-functional Team Leadership, Project Management
Email Platforms: Oracle Responsys, Oracle Eloqua, Cheetahmail, Mailchimp, Cordial, Klaviyo, Marketo, Hubspot, Salesforce, Braze
Other: API Integration, A/B Testing, Data Analysis 
PROFESSIONAL EXPERIENCE:
Abercrombie & Fitch | Manager, Email Marketing
November 2021 – January 2025
· Managed a team of three developers to design and execute innovative email marketing strategies in with cross-functional digital product teams.
· Developed and enforced best practices for email campaigns, landing pages, SMS, Push, In-App
· Messages, and forms, ensuring compliance and enhancing deliverability.
· Championed enterprise-wide communication strategies, serving as a key digital marketing thought leader to drive multi-channel initiatives.
· Engineered personalized email campaigns using data insights, driving increased user engagement and delivering measurable business results.
· Collaborated with Marketing and Creative teams to optimize campaign assets, resolve technical challenges, and align solutions with strategic objectives.
· 
Oracle Inc. | Senior Email Campaign Specialist
June 2017 – November 2021
· Executed complex email marketing campaigns from strategy to deployment using Oracle Responsys, achieving increased engagement and ROI.
· Managed campaign lifecycles, ensuring smooth execution, timely delivery, and alignment with client expectations.
· Analyzed performance metrics to identify improvement opportunities, applying data-driven strategies tooptimize campaign results.
· Designed and coded responsive email templates using HTML and CSS, ensuring compatibility across devices and platforms for an enhanced user experience.
· Partnered with cross-functional teams to integrate email campaigns into broader marketing initiatives, maintaining brand consistency and achieving strategic goals.



Wanderlust Festival | Email Marketing Manager
March 2016 – May 2017
· Created and executed targeted email campaigns that drove notable increases in customer engagement and retention through tailored content and segmentation.
· Worked closely with cross-functional teams to ensure timely campaign execution, while conducting data-driven post-campaign analysis for optimization.
· Analyzed key campaign metrics to provide actionable insights, driving continuous improvements in email marketing strategies.
· Implemented dynamic content strategies within email campaigns, significantly enhancing engagement and boosting key performance metrics.
· Oversaw the full campaign lifecycle, streamlining processes to ensure alignment with business goals and customer expectations.

eBay Enterprise/Zeta Interactive | Email Marketing, Campaign Manager  
January 2014 – March 2016
· Oversaw client communications and ensured campaign deliverables were aligned with overall strategic goals and objectives.
· Managed high-volume email production, leveraging advanced web analytics and conversion tracking to enhance campaign performance.
· Utilized A/B testing to optimize email content and design, driving notable improvements in open rates and click-through performance.
· Maintained a 99% accuracy rate across all email campaigns, ensuring high-quality and error-free executions.
· Collaborated with cross-functional teams to ensure timely delivery and seamless integration of campaigns with broader marketing strategies.

EDUCATION:
Bachelor of Business Administration (B.B.A) 
Hofstra University — Sep 2008 - May 2012 

CERTIFICATES:
New York Code + Design Academy 
2016





